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SUMMARY

 The Five Senses Guide & Audit Tool

 Integration of the Five Senses in our QOL services



THE QUALITY OF LIFE ISSUE



AN OBVIOUS YET OVERLOOKED ISSUE

 A survey of over 2,100 residential sites surveyed in France in 2016¹ found:

 Only 33% systematically checked for sight and hearing impairments among residents

 Just 4% checked for sensitivity to smell

 Only 6% had protocols for checking visual and sight impairment among residents 
living with Alzheimer’s disease

¹ Fondation Médéric Alzheimer (2016); La lettre de l’Observatoire – No. 42, June 2016

http://www.fondation-mederic-alzheimer.org/Informez-vous/La-Lettre-de-l-Observatoire/Numero-en-cours
http://www.fondation-mederic-alzheimer.org/Informez-vous/La-Lettre-de-l-Observatoire/Numero-en-cours


A  RESEARCH COLLABORATION



WHO WILL BENEFIT?



SOME KEY RECOMMENDATIONS
HEARING

VISION

TASTE

SCENT

TOUCH



MEDIA COVERAGE SNAPSHOT
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More than 20 articles in targeted 

trade publications from 5 countries



LEVERAGING SOCIAL MEDIA

798 views, 11 likes 1,217 views, 34 likes

2,776 views, 47 shares

3,500 likes and counting



LEVERAGING SOCIAL MEDIA

Contributed to a 32% increase 

in Sodexo’s social media traffic



HOW ARE THE GUIDE AND AUDIT TOOL BEING USED 
TODAY?

Next phase: 

to make the link between audit results and 

Quality Of Life outcomes



SUMMARY

Integration of the Five Senses 

in our QOL services



DEMENTIA: SYMPTOMS & TREATMENT

90%
environment

10%
medication

http://www.google.be/url?sa=i&rct=j&q=&esrc=s&source=images&cd=&cad=rja&uact=8&ved=0ahUKEwjahuOMjtXVAhVNI1AKHSuUCQUQjRwIBw&url=http://zozhnik.ru/luchshie-nootropy/&psig=AFQjCNHC2rtghhFUofqWp9W-P3-G2gVDGA&ust=1502744619572938
http://www.google.be/url?sa=i&rct=j&q=&esrc=s&source=images&cd=&cad=rja&uact=8&ved=0ahUKEwjahuOMjtXVAhVNI1AKHSuUCQUQjRwIBw&url=http://zozhnik.ru/luchshie-nootropy/&psig=AFQjCNHC2rtghhFUofqWp9W-P3-G2gVDGA&ust=1502744619572938


MEALCARE ?

• Care for everyone

• It’s the little extra things that mean a lot…

• Always act on the basis of the vision

• Keeping the organisation lively:

• Introduction day for new staff

• Participation in team meetings

• Information for family members

• Residents meetings

• Point out successes

• Presence in the departments



DIGNICARE

• International workgroup: The Netherlands, Italy, USA, 
Belgium, France

• Belgium as reference country

• This specific and overall approach is endorsed by the 
regional Expertisecentrum Dementie Paradox, that has 
developed specific expertise concerning the subject of 
food and dementia 



OUR MISSION

• THE ENVIRONMENT

• THE MEAL

• THE MATERIAL

• THE CARE ASSISTANT

• THE PERSON WITH DEMENTIA

TO INCREASE INDEPENDENCE

TO ENSURE ORIENTATION IN 
TIME, PLACE AND PERSON

TO AVOID RESTLESSNESS  

TO AVOID EXCESSIVE 
STIMULANTS



THE ENVIRONMENT

• Décor

• Recognisability

• Readability

• Sensory comfort



THE ENVIRONMENT: DONT’S

http://www.google.be/url?sa=i&rct=j&q=&esrc=s&source=images&cd=&cad=rja&uact=8&ved=0ahUKEwiu6PzzkJPWAhWBY1AKHYsAA1QQjRwIBw&url=http://www.archiexpo.com/prod/anyway-doors/product-50503-1224357.html&psig=AFQjCNEb3fHjOsnMUsuSEqFu1y43Tkgo2g&ust=1504874526278860
http://www.google.be/url?sa=i&rct=j&q=&esrc=s&source=images&cd=&cad=rja&uact=8&ved=0ahUKEwiu6PzzkJPWAhWBY1AKHYsAA1QQjRwIBw&url=http://www.archiexpo.com/prod/anyway-doors/product-50503-1224357.html&psig=AFQjCNEb3fHjOsnMUsuSEqFu1y43Tkgo2g&ust=1504874526278860


THE ENVIRONMENT: DO’S

http://www.google.be/url?sa=i&rct=j&q=&esrc=s&source=images&cd=&cad=rja&uact=8&ved=0ahUKEwix2L69upfWAhWOYVAKHe_KApcQjRwIBw&url=http://www.inrichting-huis.com/gekleurde-deuren/&psig=AFQjCNEUtUZu48H_cBC9jZlECxIdZl2Hfw&ust=1505024276964491
http://www.google.be/url?sa=i&rct=j&q=&esrc=s&source=images&cd=&cad=rja&uact=8&ved=0ahUKEwix2L69upfWAhWOYVAKHe_KApcQjRwIBw&url=http://www.inrichting-huis.com/gekleurde-deuren/&psig=AFQjCNEUtUZu48H_cBC9jZlECxIdZl2Hfw&ust=1505024276964491


PERSONALISED MEALS

QUALITY OF LIFE IS KEY

• Offering attractive and balanced meals adapted to the needs of each elderly person, in 
accordance with the recommendations of NVGP-B.

• A Team of dieticians 

• Meals take into account the taste experience and regional differences 

• Recognisability

• Meals take account of the resident's preferences and options (menu committee)

• Benefits and drawbacks of diets

• Flexibility in organization & food offer



PERSONALISED MEALS



MEAL EXPERIENCE



MEAL EXPERIENCE & SENSIBILISATION TOOLS



CUSTOMISED DINNERWARE

It is scientifically proven that the elderly with dementia respond best to a vivid red colour, 
increasing their intake of food by 25% and drink by 84%.



On a dark picture remove the STOP 

THE “EXPERTISE” 

IS NOT MANDATORY 

for the following expertise only :

To delete these instructions, 



OUR PARTNERSHIP

In “Qualitree” Sodexo has 
interwoven its views on nutrition 
and the meal experience for senior 
citizens with dementia with our 
own approach. Sodexo approaches 
each resident with attention to 
their specific needs and offers 
customised meals. This, combined 
with a continuous pursuit of 
quality and mutual trust, is what 
makes our collaboration a 
success..

Head of Resident Care
Mandana residential care facility 



Aline Le Clef

Marketing & Strategy 

Manager Benelux – Seniors  

+32 493 51 87 27

aline.leclef@sodexo.com

Thomas Jelley

Vice-President, Sodexo Institute for 
Quality of Life

+358 (0)50 467 7705

Thomas.jelley@sodexo.com
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